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Solution
     • Launched Editorial Snaps on Layalina Snapchat discover channel, driving awareness about the new collection.

     • Launched Social Media Posts in order to guarantee higher users’ engagement. Mainly using Facebook and Instagram platforms to target
       Layalina social media users.

Results
     • Editorial Snaps achieved 2,843,138 Topsnap views, and 2,368,705 unique viewers.

     • Social Media Posts achieved 23,309 post engagement.

Target Audience

Markets
     • KSA.
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About

Objective
     • Driving awareness about FENDI Prints On 2019 collection, and ultimately driving sales.


